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about the company

Padideh Maket Company (Padideh Afarinan Sanat) started its activity in 2005 under the man-
agement of Mr. Hamid Mashayekhi. This company obtained a patent from the Iranian Industri-
al Property Office and, in cooperation with creative designers and engineers in Tehran, started
.to manufacture one of the most innovative environmental advertising products

Among the honors of this group, which is the oldest manufacturer of advertising mockups in
the country, can be mentioned the collaboration with more than 400 leading brands in the
country and several international brands, the use of modern technologies in the world, such
as the use of the first 6-axis CNC machine to manufacture and design advertising mockups.
About environmental and volumetric advertising

In fact, environmental and volumetric advertising conveys its message in a simple but power-
ful way to consumers who are moving and traveling, especially when they are on the way to
the shopping location. The advantages of volumetric advertising in brief are: Increased brand
awareness Strong visual impact Branding in public space and Attracting new customers
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